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TPYOHOCTU NEPEBOAYECKOU AQANTALIUMN
OCHOBHOI'O PEKJIAMHOIO TEKCTA
AHINMoA3bIYHbIX TOBAPOB M YCIYI KJIACCA JIOKC

Joamura MuxaiiaoBaa Koroc, Makcum BaazumupoBud MBUEeHKO

[OsxubIit henepanbubiii yausepcutet, Pocros-na-/lony, Poccus

AnnoTanusi. AHaauszupyercs IepeBoUecKas a/lalTalus PeKJaMHBIX TEKCTOB — OJIUH U3
CaMbIX CJIOJKHBIX IPOLECCOB B MEPEBOJE, TAK KAK OT Hee 3aBUCHUT 00lllee M YaCTHOE BOCIPUSITHE
peKJIaMbl HOCUTEJISMU TOW MM MHOW JMHTBOKYJALTYPLL. IlepeBopueckas aganranms BaxkHa IpU
1epeBojie OCHOBHOTO PEKJIAMHOTO TEKCTa, MOCKOJIbKY MMEHHO B HEM 3aKJIIOUAETCS OCHOBHOE OIHU-
caHue ToBapa MJM yCJIYTH, K KOTOPBIM IIBITAIOTCS MIPUBJICYb BHUMAHKE ITOTCHIIMAIbHBIX TOKYTIaTe-
JIell TIPOM3BOJMTENIN U pekJamojaresn. Kpome Toro, ajekBaTHas NepeBojdecKas ajanTtaius pe-
KJIAMHOTO TEKCTa OKa3bIBaeT MPSMOE BIAMSAHUE HA CIPOC U MOMYJISPHOCTD PEKJIAMUPYEMOro ToBapa
(ycayrn) y norpebureleii.
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DIFFICULTIES IN TRANSLATION ADAPTATION
OF THE MAIN ADVERTISING TEXT OF ENGLISH-
LANGUAGE LUXURY GOODS AND SERVICES

Lyudmila M. Zholos, Maksim V. Ivchenko

Southern Federal University, Rostov-on-Don, Russian Federation

Abstract. Translation adaptation of advertising texts is one of the most complex processes in
translation, which is very important for the general and personal perception of advertisement by native
speakers of a particular linguistic culture. In our opinion, translation adaptation is important when
translating the main advertising text, since it contains the main description of the product or service to
which manufacturers and advertisers are trying to attract the attention of potential buyers. It is im-
portant to note that adequate translation adaptation of the advertising text has a direct impact on the
demand and popularity of the advertised product (service) among consumers.
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BBenenue

B nartre BpeMst pekjiaMa crajia HeOTheMJIEMOI YacThio 001ecTBa. D10 06bsIC-
HSIETCSI 3HAUUTEbHBIM POCTOM YPOBHS MeXK/yHApOIHO# ToproBin. CoBpeMeHHBbII
PBIHOK, 2 IMEHHO MUPOBOIi, HalleJieH Ha TIOJy4YeHue IIPOIyKTa ¢ yKe FOTOBOH pe-
KJIAMHOU KaMITaHWel ¥ ajartaieil 1t Kakoi-Jmb0 cTpaHbl. BOJBITHHCTBO M-
POBBIX KOMITAHWH He 3aMHTEePecOBaHO B CO3/IaHUM HOBOTO pekysaMHOoTo Tekcra (PT)
U €T0 MPEe3eHTAINH, TOITOMY HEOOXOMM XOPOIIHiA TIEPEBOIYNK, KOTOPBIN CMOT Obl
agarntuposath PT Ha HOBOM sI3bIKe,

Mmuorue uccseoBaTesin pekyaambl [ Apxanresnbckasi, Mesuna, ApxaHresabckasi,
2020; [Tecrakos, 2021; Kysueros, 2021], noapobro usyuus mpumepsr PT, mpuiiwim
K BBIBO/IY, YTO TIPAKTUYECKU B KAJKIOM M3 HUX MPUCYTCTBYET KaKOi-mbo TPOI, KO-
TOPBIN TOYHO XapaKTePU3yeT KauecTBO ToBapa u ycuayru. CornacHo HaieMmy HabJIio-
JIEHII0, OCHOBAaHHOMY Ha CILIOIIHO# BEIGOpKe Gosiee yeM 210 aHrosiabraabix PT To-
BapOB U YCJIYT KJIacca JIOKC, HanboJiee 4acTo MCIOIb3yeMbIMU CPEACTBaMU n300pa-
surenpHocty B PT gaBstiorest metadopa, anturer u MetoHuMus (puc. 1).
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MeTadopa MeToHUummMA CpaBHeHue dnuteT MNepudpas

Puc. 1. Hanbosee yacToTHBIE CPEACTBA M300PA3UTENBHOCTH
B aHTJIOA3BIYHBIX PT

Hecomuenno, cyiecTByloT Hay4yHble HUCCIEOBAaHUS, TTOCBAIIEHHBIE Tepe-
BOJIYECKUM aclieKTaM MHTEPIpeTanuu 1 afanrtanuu anriaog3siaasix PT [bepnan-
ckast, 2017; IlleBuenko, 2022]. OaHako He Bce 9TH PabOTHI OTPAKAIOT MOJTHOTY UC-
ciemoBaHus OCHOBHOTO peksaMHOoro Tekcra (OPT), a Toabko orpaHmYmBaIOTCS
MU3y4YeHUEM JIUIITh HEKOTOPBIX €TO MTOBU/IOB.

Ha nam B3rJisizi, BOBHMKJIA HEOOXOAUMOCTH OoJiee MPUCTAIbHOIO U3yUYeHUsI
nMeHHO OPT, OCKOJIbKY OH CJIy’KMT OCHOBOW JIJIsI TTOHMMAHUS BCETO KOMILJIEKCa
PT, KoTOpBIil OKasbiBaeT BJAMSHIE Ha CBOETO PelIMeHTa U 00samzaerT 0coOeHHOI
IParMaTUKOW, B YACTHOCTH TIPU TIEPEBOJIE C OJTHOTO SI3bIKA HA PYTON M HEM30eK-
HOII TepeBOIUeCKON aJlanTalliuu.
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CJieryet OTMETHTB, YTO st O0JIee AEeTATBHOTO U MOJHOTO aHAJIN3a CTI0CO00B
nepesoga OPT wmbl o6paruianch K kaaccudurarmmu 10.C. Beprajckoil, KoTopas
pasrparnurBaer OPT <110 crioco0y usJokeHus: pekJIaMHONl nH(OPMAIIUU B 3aBU-
CUMOCTH OT TI€JIM PEKJIAMHOTO COOOIIEHUS 1, COOCTBEHHO, TIO JINHE TekcTay [ Bep-
Hasickast, 2017]. CioxHOCTD TPU IOAOOGHOM aHAN3E 3aKJII0YAETCS B TOM, UTO B OC-
HOBHOM TEKCTBI peKJIaMbl He BCerja MOAXO/AT 1oJ onpenese¢HHble Kaaccuduka-
iun. Tak, Hanpumep, B kadectse 1ieau PT 10.C. BepHajckast Bbiiessier «mo0ysK-
natoree pekgamMHoe coobiienues | bepuaackas, 2017].

B TekcTax peksiaMbl 9KCKIIO3WBHBIX TOBAPOB M YCJIYT PEAKO MCIOJb3YeTCs
oGy KIeHe K AeiCTBII0, BHIPA)KEHHOE MOBEJIUTEIbHBIM HAaKJOHEHHEM U T. 1. B
HIX OCHOBHO# TEKCT 9CTETHUYEH, KPATOK U B JIIOOOM CJIydae TPUTITUBAET PEIUITN-
eHTa, IPUBJIEKAET €T0 CBOEH Ge3ypPeaHOCTbIO.

[Tesp maHHOTO MCCIENOBAaHUS — IIPOAHAINU3UPOBATH IIPOIECC IIepeBOjYe-
ckoil aganTanuu OPT aHrIog3bIYHBIX TOBAPOB U YCJIYT KJlacca JIOKC, a TAaKKe Bbl-
SABUTD HarOoJIee IPO/YKTUBHbIE TEPEBOAYECKUE TPAHC(HOPMAIUH, UCTIOJIb3y€eMbIE B
JTAHHOM TIpoIiecce, KOTOPble MOKHO PEKOMEH/IOBATH [IJIsI TTPAKTUYECKON TepeBojI-
YEeCKOM JIeATeTbHOCTH.

MaTepI/IaJIH 1 METO/AbI

UccnenoBanne 6asupyeTcst Ha METO/AX CIJIONTHOM BEIOOPKH, CPABHUTEIHHO-
COIIOCTaBUTEIBHOTO aHA/IN3a U WHTepnperaiun. MarepuaaoM sl UCCael0BaHNS
MOCJTYKUJIN aHTIosi3biaHbie PT TOBapoB 1 yCJIyT Kiacca JIIOKC, OTOOpaHHbIe U3 ce-
i VIHTepHeT, a TakKe WX MepeBo/Ibl Ha PYCCKUI SI3bIK, BBIIIOJHEHHBIE HAMU CaMO-
CTOSITENTBHO, TOCKOJIbKY PEKJTAMHBIE TEKCTHI TTIOI00HBIX TOBAPOB U YCJIYT MPaKTHUe-
CKH He TIPe/ICTaBJIeHbl B POCCUICKOM pekjJaMHOM cermenTe cetu Vnrepuer. B nan-
HOM uccieoBanuu ucrosnb3oBanbl OPT Hanbosiee MOMyIspHBIX AHTIOS3BIYHBIX
MTPOU3BONTENEI HKCKITIO3UBHBIX TOBAPOB U YCJIYT: PeKJIaMa TOPOTUX aJTKOTOJbHBIX
HAIUTKOB, aBTOMOOWIEH, 4aCOB, KOCMETHKY U ap(hIOMEPUH U TIp.

B xoj1e 0AroTOBUTEIBHOTO ATamna Halllero UCCIe0BaHus ObLIM OTOOPaHbI Me-
TOJIOM CILIONIHON BbIOOpKH 13 cetn VIHTepHeT okoso 210 kontekcroB OPT, npesn-
CTaBJIEHHBIX HA AHTJIOSI3bIYHBIX CANTAX, CIEIMATU3UPYIONINXCS HA TEKCTOBOM M KOH-
TEKCTHOU PeKJIiaMe 9KCKITI03UBHBIX ToBapoB u yeayr: URL: https://www.forbes.com/;
URL: https://www.luxurydaily.com/; URL: https://www.highsnobiety.com/.

[Iposens mosmbiit ipenepeBoauecknii ananmms OPT, Mbl mpumiiin K BBIBOJLY,
YTO TOBAPhl U YCJIYTU BBICOKOTO KaueCTBa PEKIAMUPYIOTCS B OCHOBHOM B MH(OpMa-
IIMOHHOM IIJTaHe U 3MOIMoHaIbHO-06pasnom ctuie. Crenyer ormeruts, uto OPT,
OTIVCHIBAIONINIA JIAHHBIE TOBApPbl W YCJIYTH, COTJIACHO TPETIOKEHHON HAMW KJIACCU-
dbukanuu Mo 1MHE, OKa3aicsd HEeO[HO3HAUYHBIM: aHTJIOS3bIYHbIE TEKCTBI PEKJIAMBI
OKazaJinch OoJiee JUIMHHBIME TI0 OTIMCAHUIO U KOJIMYECTBY MEYATHBIX 3HAKOB, B HIX
MPeJICTaBJIEHO OBOJIBHO TTOAPOOHOE OTMCaHUe TOBapa WU yeayru (puc. 2).

Takum 06pazoM, 6OJIBIIMHCTBO paccMoTpeHHbix Hamu OPT mpecrasiisior
co6oil MH(pOPMAIIMOHHbIE U 9MOIIMOHAIbHO-06pasHbie PT, KoTopsle obanaoT 1o-
BOJIBHO GOJIBITUM OOBEMOM U TTOAPOOHBIM OIMTUCAHUEM.

[Ipu mpesBapuUTEIHLHOM aHAJIN3€E TIOJYYEHHON PENMpPe3eHTaTUBHON BHIOOPKH
OPT nam y1amoch yCTaHOBUTD CJIEAYIONTHE 3aKOHOMEPHOCTH:

1) anrnogssraabie PT u OPT BcTpeyaioTcst Bo BceX peKJIaMHBIX CerMeHTax
WNurephera;

2) PT u OPT umerot 10BoJIbHO 60JIbIION 06BEM 1 TIOAPOOHOE OIKMCAHUE;

3) nepeBon nanubix PT u OPT npakTudecku He BCTpevyaeTcs: B PyCCKOSI3bIU-
HOM peKJIaMHOM cerMeHTe VHTepHeTa.
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OCpegHue PT

Kopotkune PT

Puc. 2. Bugpt PT u OPT B anT/I03BI9HO# peKIaMe
WccnenoBanue u ero pe3yJabTaThl

Bceaen 3a 10. C. bepHa/ickoil Mbl TOJTHOCTHIO COTJIACHBI C TEM, UTO «OCHOBHOM
pexiamubiii Teket (OPT) mosmkeH mpemocTaBUTh MOTPEOUTENI0 BakHYIO, MCUYep-
MIBIBAIOTIYIO U aPTYMEHTUPOBAHHYIO WH(MOPMAIIAIO O TOBAPE: YTO TPEJICTABJISIET CO-
60i1 IIPOLYKT, YeM OH OyzeT MoJIe3eH, IJle er0 MOKHO KYIIMTbh, CKOJbKO OH CTOUT»
[ Bepnanckas, 2017, c. 24].

Il nepesoga anrnosspiaabix OPT Oblia BbiOpana kaaccudukanms mepe-
Bosiuecknx tpanchopmaiuii [ bapxynapos, 2023]. Mbl nipoBesin cyMMapHbIi cpaB-
HUTEJIBbHO-CONIOCTAaBUTEIbHBIN aHanmn3 opuruHaiabHbix OPT 1 ux nepeBosios c 1ie-
JIBIO BBISIBJIEHHsT HanOoJiee 4acTo MPUMEHMMBIX TPUEMOB TrepeBosa. OKazanoch,
4TO B aHIIOA3bIYHBIX PT Ipu uX 1epeBojie Ha PyCCKUil SI3bIK HarboJjiee YacTOTHBI-
MU ABJISIOTCS KAJIBKUPOBAHWE, 3aMEHBI, TIEPECTAHOBKY U KOHKPETU3anus (puc. 3).

KanbkuposaHue

LlenoctHoe NpeobpasoBaHme .. 15.

AHTOHMMMUYECKUI NepeBos

3ameHbl

[o6aBneHne |-y

Puc. 3. Hanbosnee yacTOTHBIE IPUEMEI, UCIIOIb3yEMEIE [IPU MIEPEBO/IE AHTIOSA3BITHBIX
OPT Ha pycckuii s13b1K
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O4eBUIHO, YTO HEPEKO TPUMEHSIIOTCSI HECKOJIBKO MTPUEMOB TT€PEeBOA B O]
HoM OPT: 06b1yHO He GoJiee ABYX-TPEX.

Ciegyer 0co60 OTMETUTD, YTO B HAIIEM UCC/IeJ0BAHUN He ObLIN YKa3aHbl Ta-
K¥ie TIPUEMBI TEPEBO/IA, KaK TPAHCIUTEPAIINs U KaJbKHPOBaHIe, TaK KaK 9TO CaMble
pacmpocTpaHéHHbIE BU/IBI MTEPEBO/IA, KOTOPbIe aKTUBHO MCIOJIB3YIOTCS TIPU Tepe-
BOYECKOI ajlalTalliy IPAKTUYEeCKU JII0OBIX TEKCTOB, a He TOJIBKO PEeKJaMHbIX. Pe-
KJlaMa He oboraleHa HUKaKuMy pruéMamu repeBoja. [lepeBoqunK mpocTo gesiaeT
MPSIMOT TTEPEBO/I, KOTOPBIN HE NCKAKAaeT CMbICJIA U 3CTeTUKH (puc. 3).

Kak yske 6bL10 0T™MeueHO paHee, repeBoj PT HeCKOIbKO OTJIn4aeTcst oT Tie-
peBojia IPYTUX BUIOB TEKCTOB. ITH OTJIMYHUS TPOSIBISIOTCS B (hopMe TepPeBOja,
BO3MOKHOCTH UCIIOJIb30BAHMS TEX WU MHBIX SI3BIKOBBIX CPEICTB WJIM K€ B Pa3HON
KOMMYHHMKATUBHOI HalpaBJeHHOCTH TekcToB. PT MoKeT mepegaBaTh CBOHCTBA
[peI/IaraeMoTo TOBapa ¢ MOMOIIBIO HE TOJBKO 06Pa3oB, 4TO MpPHUCYIEe B OOJIbIIEi
CTENEeHN BU3YAJIM3UPOBAHHON PEKJaMe, HO U Pa3JINYHBIX SI3BIKOBBIX CPEICTB. B
HallleM CJIy4ae CTHJIb aHTJIOSIBBIYHOM PeKJIaMbl TOBAPOB M YCJIYT KJacca JIOKC, KakK
[IPaBUJIO, HEOOBIYEH, COAEPKUT SAPKKe, OPOCKUE U 3aIIOMUHAIOIINECS CJIOBA M BbI-
PasKEHMUS.

Cp.: OcHosHO¥i periamubiii Teker motonuria Ducati Xdiavel 3syqnt tak:
Until now, we have been asked to take sides. To choose between wicked or virtu-
ous, brutal or sophisticated, refined or wild, gentleman or bastard. You deserve
both [URL: https://www luxurydaily.com/| — <o cux nop nac npocuim 3aHaTh
CcTOpOHY. BbiGpats Mexqy 3/bIM HIH JOOPOAETETbHBIM, XECTOKHM HJIIH YTOH-
YeHHBIM, H3BICKAHHBIM HIH JHKHM, J)KEHTIEMEHOM HJIH MOJOHKOM. Bbr 3aciy-
JKHBAETE H TO U JPYIOe»,

Xapakrep nepeBojia OPT Bo MHOTOM 3aBUCHUT OT ero nparmMaTuiu. «Ecim
ayIUTOPHSL, IJIT KOTOPOIl TIpe/Ha3HauYeH TEKCT PEKJIAMUPYEMOTO MPOAYKTa, Pa3HO-
oOpasHa, TO TEPEBOMYNKH TOJIB3YIOTCS HCKIIOUYUTENHHO 00IIEeyHoTPpeOuTeIbHON
JIEKCWKOM, TIOHSITHOW KasKJIOMY HOCHUTEJIO sI3bIKA U MMEIOTIEl IMHPOKoe TPUMeHe-
HUe B IoBcefHeBHOM obmiennn. Eciin jke 11eieBast ayAuTOPHs OAHOPOIHA, TO Hepe-
BOJYMKKM He KCIOJIb3YIOT B PEKJAMHOM TEKCTE CJIOB, MMEIOIIUX OIIpe/e/IeHHbIE
orpannderus B yrnorpebaenun. OHM THATEIbHO MOAOUPAIOT CJIOBA, BKIIOYEHHbIE B
PEKJIAMHBIN TEKCT Ha MPEAMET UX CTHJIUCTHYECKOTO COOTBETCTBHS BIOPAHHOM Te-
Me, TIPOJIYKTY U ayauropuns [ 3mo6una, 2010, c. 24].

IO. C. bepnazckas gaér caemnyioryio kinaccuduxaimio OPT:

«1) 110 c11oco0y M3I0KEHUST pEKIaMHOI MHPOPMAIINK;

2) B 3aBUCHMOCTH OT I[€JIM PEKJIAMHOTO COOOIIEHYIS;

3) 1Mo 1IMHe TeKCTa.

B 3aBucumocTy ot criocoba u3IoKeHs peKJIaMHOi MH(GOPMAIIUK BbIIEJSIOT
HecKoJbKo pazHoBuaHocTelr OPT:

1. Mudopmanmonnsiii OPT npeamonaraer MUHUMYM HHPOPMAIUU, He0OX0-
JAUMOM JIIS Tiepelaun CYyTH PeKJIaMHOTO Tipeatokenus. CioBa yrnoTpeOasioTes B
CBOUX NPSIMBIX 3HaUeHUsIX. [IpH 3TOM TEKCThI MOTYT ObITh Kak HeGOJIbIIUME (IBa-
TPU TIPEIJIOKEHNS ), TaK U JI0CTaTOYHO 0ObeMHbIMIY | BepHaackast, 2017, c. 26].

Cp.: Available in three difterent sizes, the Stradavarius Churchill is the most
costly of the three and will set you back $34 per cigar. What makes this cigar so
unique is the unique blending of Mexican, Dominican, and Nicaraguan tobacco
rolled into the habano wrapper leat: This cigar might land in the number 10 spot,
but definitely does not diminish the quality of this cigar [URL:
https://www.forbes.com/| — «Jocrymras B Tpex pazamanbix pazmepax, Stradavar-
ius Churchill aBiaserca camor 7opOrocTosmes CHrapoy u3 Tpex B MHAPE H Y/H-
BHT [[eHOH $34 3a curapy. Y HUKaJIbHOH JE€JaeT ATV CHIAPY TO, YTO CO3ATETH CMe-
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HIATH MEKCHKAHCKHH, JOMUHUKAHCKHIT H HHKAPATYaHCKHIT TA0AK H CBEPHYJIH €10 B
Tra00HCKHIT TAOAYHBIH JHCT. ITa CHIapa MOXxeT 3aHATh X0Th 10-¢ MecTo B CITHCKE,
HO 5T0 HE H3MEHHT Ka9€CTBO ITOH CHIaDEI».

Cp.: Tequila Ley.925. If you were wondering as to why Tequila Ley.925 costs
a fortune, the reason lies in its unique production process. Add to it the elegantly
designed bottle which has over 6,400 diamonds engraved in it. The wine was un-
veiled before a selected audience in Mexico City and believe it or not, no one has
tasted the wine so far. Considering the fact that Tequila Ley 925 costs $.3,500,000
this is the most costly alcoholic drink in the world [URL:
https://www.highsnobiety.com/| — «Tekunna Ley.925. Ecam B 3a7aBajnch Bo-
npocom, nogemy rekmiaa Ley.925 crour neqoe cocrosane, o NIPHYHHA KPOCTCA B
VHUKAIbHOM [IPOH3BOJCTBEHHOM mpornecce. [l00aBuM KO BCEMY AJETAHTHBIH JIH-
3aliH Oy TBLIKH, KOTOPasd HOJHOCTBIO IOKPbITa OoJiee yeM 6400 OpuILTHAHTAMI.
Hannrok Obir npescrasien B Mexuko, H BepHTe HIH HET, HUKTO H3 IPHCYTCTBY-
OIHX He OTBEJAT €r0 JJO CHX 1I0p. YUuThIBASI TOT aKT, 4ro rexnia Ley.925 crour
$3.500,000, 310 cambIfi FJOPOrOCTOAIMHE AJIKOT0IbHEIH HAITHTOK B MHDE>.

B npuBenénnbix BhINIE TpUMepax Mbl Bbieanan ocHoBHble YacTu OPT, ko-
TOpble HanboJiee YETKO U JTAKOHUYHO PEMPE3EHTUPYIOT CYTh PEKIAMUPYEMbIX TO-
BapPOB, UX IKCKJIIO3UBHOCTD U BHICOKYIO TI€HY.

2. ImormoHanbHO-00pasubiii OPT ameiupyer K aSMOIUSIM TOTPEOUTENS, K
€ro acCcOIUaTHBHO-00Pa3HOMY MBITIIEHUIO.

Cp.: The Macallan Rare Cask is the gift of true rarity. Carefully selected
from less than 1 % of the Macallan’s finest sherry oak casks, this complex expres-
sion is a celebration of our time-honored tradition |[URL: https://
www.luxurydaily.com/] — «Macallan Rare Cask — 310 mozapok H peakui sK3eM-
mrap. Tmarensao orobpantoe n3 meree yem 1 % Jryamiix qyo0oBbix bouex Macal-
lan Sherry — 5710 pa3AHOBaHHe HAIIEH OCBAIMEHHOH BEKAMH TPaJHIHH>.

B saHHOM TIpMepe aTKOrOJIbHBIN HAMUTOK BBI3BIBAET Y TTOTPEOUTEINST acCO-
IUAINAN C TIPA3IHUYHON aTtMochepoii, TToapKaMu 1 SMOITUSIMHA.

MO3KHO BCTPETUTD aMOIMOHATIbHO-00pasubiii OPT u B onucanuu 10porocto-
SIIUX yesyT. Harmpumep, cTpouTebeTBO U pEMOHT 0porux sixT (hupmbr Hatteras.

Cp.: It’s only when we go back to believing anything is possible that it truly
is. That's been our philosophy for over 55 years and the inspiration behind the new
70 Motor Yacht, combining a fresh open-concept design and legendary Hatteras
performance. It is an experience without equal for those who chase a life without
limits [URL: https://www.forbes.com/| — «Tosbr0 KOrza mMbl BO3Bpamaemcsa K
BEPE, UTO BCE BO3ZMOXHO, 9TO JEHCTBHTEIBHO MPOHCXOAUT. ITO OBLIO HAIIHM JIO-
3VHIOM OOJIbIIE 55 JIeT H BAOXHOBEHHEM 110CI¢ 70 HOBBIX MOTOPHBIX AXT, OOBEqH-
HASA HOBBIH JH3aHH I JEeTeHAapHYro paboTy Xarrepaca. ITo OmbIT JJIA Tex, KTO
JKHBET JKH3HBIO 063 OTPaHHYCHH >,

Jlanublit ipuMep co3maét o6pas JereH/Ibl, a CO3/[aHe U PEMOHT IKCKIIO3MB-
HBIX SIXT ACCOIMUPYIOTCST C HEKUM «JIET€HIAPHBIM MacTepOM XaTTePacoOMs .

B 3aBHCHUMOCTH OT T[eJIM PEKJIAMHOTO COOOIIEHUST BBIIESIOT CJEAYIONIIE €ro
THIIBL:

1. Y6exparoriee (BHyIIaoIIee) pekiaMHOe COOOIIEHME.

Cp.: We select only the best grapes from Napa Valley’s Howell Mountain,
then we meticulously handcraft a limited quantity of wine and patiently age the
vintage in fine French oak. While our story may sound like a familiar one, our Cab-
ernet Sauvignon is anything but. It’s time to discover Napa’s best-kept secret. Just
as many Michelin-star chefs and restaurants already have |[URL:
https://www.luxurydaily.com/| — «MaI cobupaem To.16KO Jy4YMIzie copTa BHHO-
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paza c¢ reppuropuii Hambl, 3ateM TmaresibHO H3rOTABIHBAEM BPYIHYIO OIPDAHH-
YEHHOe KOJIHYECTBO BHHA H TEPIIETHBO XPAHHUM IOAaAMH 3TO S9KCKIIO3UBHOE BHHO B
MPEKPACHBIX (PPAHI[Y3CKHX AVOOBBIX O0YKax. BO3MOXHO, HAIIA HCTOPHS KakKeTCs
710 6osti snakomoH, Ho Haml Courporn Kabepre — s1o meuro nezaypsanoe. Ilopa
PACKDBITH 9TV XpAHHMYI0 TariHy Harbl. IIpocTo moromy, 4To MHOTHE 110BApa 3B€3-
61 Mutiyier v pectopaHbl yKe HCITOJIb3YIOT 9TO BHHO.

2. Pexsramuoe coo0ienye, IpusbiBaloniee K aeicTsuio (ody:xaaolee).

Cp.: You may be mistaken in assuming that a brand of vodka named ‘Diva
Vodka’ would cost $24 and taste like expired nail polish remover; I know I was.
Surprisingly someone, somewhere, gave the green light to this gaudy experiment.
The vodka is triple filtered, first through ice and then through Nordic birch char-
coal, and finally through sand containing precious gems. Because if there’s one
thing that makes alcohol better, it’s knowing that at some point it came into con-
tact with a shiny stone. The real cost of the bottles comes from the packaging
though; there are Swarovski crystals stacked up in the middle of the bottle that can
be taken out and used as a garnishment for your drink. You couldn’t make this up
if you tried [URL: https://www.highsnobiety.com/| — «Bbr moxere ournburscs s
NPEATOTONREHHH, YTO BoJgKa Operzga ‘Diva Vodka’ cront 248 w ma Bryc kak mpo-
CPOYEHHAS JKHIKOCTh IS CHATHA JIaKa;, A 3HAI0, 4 OHIHOAJICA caM. Y HBHTEIbHO,
YTO KTO-TO IJ€-TO JaJT CBOOOAY JCHCTBHI HTOMY OE3BKYCHOMY IKCIIEPHMEHTY. ITa
BOJAKA TPHIAKIBI OTQHIBTPOBAHA: CHAYAIA YEPES JIE, 3aTeM 4epe3 CKAHJHHABCKHIT
Oepe30BbIH JPEBECHBII YIOJIb H, HAKOHEI], Y4€PE3 MIECOK, COACPKAIHI APATONCHHbIE
KaMHH. EC/Im 0 CymecTByer Heuro, 4ro JeJaeT aJKOroJib JVYIle, TO B HEKOTOPOM
poze aro Bcerga OJectamgue KaMHH. PeajibHas cToHMOCTb OYTHIJIOK 3aBHCHT OT
VIIAKOBKH; K IPHMEDY, KpHCTaLTbI CBAPOBCKH HAXOAATCA BHYTPH OV TBIIKH H MO-
IVT BBIHHMATHCA H HCIIOJb30BATHCA B KAYCCTBE YKDAUICHHUA /I BALIETO HAITHTKA.
BbrI He cMOXKeTe 9TOro CAe/aTh, eC/IH He MompooyeTes.

CJiesryet OTMETHUTD, YTO OOJIBIIMHCTBO PACCMOTPEHHBIX HAMU AHTJIOSI3BITHBIX
OPT cocTosT U3 HECKONBKUX MPEIJIOKEHNH, KOTOpble 00pasyioT CBS3HbII TEKCT,
OJTHAKO BCTPEYAIOTCS U MCKJIIOYEHUSI.

Cp.: You never actually own a Patek Philippe. You merely look after it for
the next generation [URL: https://www.forbes.com/] — «Bsr HHKOrZa He KymuTe
a1 cebs gacer Patek Philippe. Brl, ckopee Bcero, KyImHTE HX JJIA CBOHX JETEH H
BHYKOB>.

B nannom npumepe OPT cocrouT Bcero Juiib U3 JIBYX MPEAJIOKEHUH, €To
KPaTKOCTh CBsI3aHA € TOMYJSIPHOCTBIO M M3BECTHOCTLIO YacoB Patek Philippe. Tlo-
nobubie OPT BeTpeyaioTcst HEYACTO B aHTJIOSIBBIYHOM PEKJIaMHOM cermente M-
TEpPHETa, YTO, COIJIACHO HAIMM HaOJIOJEHUSM, SIBJISIETCS CKOPEEe HCKIIOYEHUEM,
4EM TIPABIIIOM.

3akIoueHne

Kak MBI MOKEM CyIUTh W3 BBINIEONMCAHHOTO WCCJIE0OBAHUS, MPOOJIEMBI,
obycioByieHnble nepesogueckoil aganrtaiueii OPT aHIJIOA3BIYHBIX TOBApOB U
YCJIYT KJIacca JIOKC, MOJKHO Pa3/ieTuTh Ha JiBa BUIA:

1. IlepeBomueckue mpobIeMbl, CBSI3aHHbBIE C UCITOIb30BAHUEM TTEPEBOTIECKUX
TpanchopmaImii.

2. ITpo6aemsr aganTaiuu OPT B poccuiickoM peKIaMHOM CErMeHTe.

Ciieryer OTMETUTh, UTO IHepPBbie YCIEIIHO PealoTcst OOJIBITNHCTBOM Iepe-
BOJIYMKOB, KOTOPBIE aKTUBHO paboTaior ¢ apanranueit OPT. Oumbku BeTpeyaroTest
noBosibHO penko, a OPT mepeBoasTcs amexkBaTHO. OIHAKO a/anTallis BHI3bIBAET
MHOTOUYHCJIEHHBIE BOIIPOCHI Y MCCJeI0BaTeIeH, TTIOCKOJIbKY MHOTHAE aHTJIOS3bIUYHbIE
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OPT rtoBapoB u ycJIyT KJacca JIOKC, UMEONUX I0OBOJBHO BBICOKYIO TIEHY, HEJI0CTa-
TOYHO U3BECTHBI POCCUIUCKOMY HOTPEOUTENIO U PACCUUTAHBI HA OYEeHb V3Kl KPyT
PEIUTTNEHTOB.

B kauecTBe peKoMeHAANMil JJIsI PELIEHKS BBIIIEOIMCAHHBIX MIPOOJIEM Mbl
MOJKeM BBIJIEJIUTD CJEAYIONTHE:

1. AKTMBHO MCIIOJIb30BaTh COBPEMEHHbIE TIepeBOAYecKre IPUEMBI ITpH pabo-
te ¢ OPT.

2. Bosiee nogpo6HO U3ydaTh peKJIaMHbIIL PHIHOK U €0 TeHICHIINH PA3BUTHS.

Takum o6pasom, nepeBopueckas aganrtaius OPT aHIIOA3BIYHBIX TOBAPOB U
YCJIYT KJacca JIOKC 3aBUCAT OT MHOTUX (hakTopoB. OIHN U3 HUX CBSI3aHBI C TPO-
(heccuonammaMoM mepeBoIIMKa, ocyiiecTBiagioniero agantaiuio OPT, a npyrue —
c turtom OPT ToBapa uim yciyru, KOTOpble OH ONKUCHIBAET U PENPE3EHTUPYET TI0-
Tpebutenio. [lomaraem, uTo nanHas 1podaeMa OyaeT B JajbHEIIeM akTUBHO pe-
MIaThCsl MHOTUMHU TEOPETUKAMU U MTPAKTUKAMU TIePEBO/IA, TIOCKOJIbKY OHA OCTAETCS
B paMKax IOCTOSTHHO Pa3BUBAIONIETOCS, IBOJIOIMOHUPYIOIIETO PEKJIAMHOTO JIHC-

Kypca.
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